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Butting out the online conpetition

There are not nany occasions where you can get away with calling
someone a quitter. But when it cones to Snokenders, it’'s actually their
expertise to get people to quit, snoking that is. Wth a 92% success
rate for their program it’'s clear that they have a product that wll
keep the Snokenders name fromdissipating into thin air in the
Austral i an mar ket pl ace.

Extendi ng their marketing online

Wth their program being a proven success, the arrival of the Internet
presented a chall enge to Snokenders and to Philip Feinstein, their
Nat i onal Coordinator, in ternms of replicating the success they have
achieved onto the Internet. As with nost people Feinstein had his
initial doubts about using the Internet as a pronotional nmedium “I’ve
never been a highly technical person, so when the Internet came al ong
and people were saying you need to get yourself onto the Internet, it
took us quite a while to get a first website on the Internet,”

Fei nstein reveal ed.

Snokenders eventually got their first website and even had it made over
on one occasion. Feinstein said they were probably getting one or two
hits a week via the website in the initial stages.

The search for online custoners begins wth SEO
(Search Engine Optim sation)

As Snmokenders did not have many contacts with the IT industry, they
didn't really know who to turn to when they decided to trial online
marketing. So it’s no surprise that they went to the people that first
gained their trust in getting a website: their domain name registrar
The consultant at their domain nanme registrar then went on to debug all
the jargon about online marketing to them He al so expl ai ned the
application of keywords, search engines and website ranking in relation
to Search Engine Optimisation in the nost accessi ble way possible.

Feinstein couldn’t be nore excited about putting away his initia
skepticismas the results of their Search Engine Optim sation canpai gn
astounded him “All of a sudden we were getting one or two [hits] a
day, and as of now, we’'re getting four to five hits a day. In sone
busi nesses that’s hardly anything, but in this industry, it’s a lot.
For any snoker to | ook for help, to get onto our site and press the
button, and say “hey, send nore info”, that takes a lot of guts,” said
Fei nst ei n.

He el aborated that nmpst of these enquiries were com ng from peopl e that
found them on the search engines. He is also certain from past
experience that the nunber of hits has gone up a lot as their website
is now not only on the first page of search engines, but close to the
top spots on Google, Yahoo!7 and ni nenmsn for the keyword “quit

snoki ng”.
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For detractors of online marketing that di sm ss Search Engine Optim sation
for its higher than average spend, Feinstein is also quick to clear the
air that the Snokenders program at $445 (including GST) isn't exactly for
t he budget conscious. Mnd you, they now have a take-home Qit-Kit that
retails for $189 (including GST).

“Peopl e have said to nme that to quit snoking, they can buy a book or try
other quit snoking alternatives that are cheaper or even free. \Wether
it’s to quit smoking or to take up online marketing, it’s the end result
that counts, meaning you pay for what you get”, said Feinstein.

Further online activity

Looki ng forward, he anticipates greater involvenent of the Internet with
Snokenders and expects their advertising on the Internet to be four tines
what it is nowin a year’s tinme. Beyond their efforts into Search Engi ne
Optimsation, their recently launched take-home Quit-Kit will let Internet
users enjoy all the benefits of their semnars in the confort of their
hone, in front of their conputer

The take-home Quit-Kit, which includes a CD and a manual, will be sent out
inthe mil to those that respond via the Snokenders website. Coupled wth
t el ephone support, it has allowed their semnar programto be fully
portable to nmeet the demands of the Internet generation

Not the last word in their online success story

Despite the results of their online marketing canpai gn being a huge norale
booster, they are not about to give thenselves the pat on the back when
there are graduates that backslide after their program According to

Fei nstein, one out of five of their graduates returns to snoking which
effectively brings their long termsuccess rate to 81. 25%

“But of the one in five that go back to snoking, sone have willingly cone
back to us and have paid noney to do the program again,” he expl ai ned how
it was bittersweet to see sone famliar faces.

Until the day the world is devoid of snokers, it’'s safe to say that
Snmokenders as well as Feinstein will not allow thensel ves to be bl own out
in puffs. In the nmeantine, they can | ook towards Search Engine

Optim sation and the Internet to help them achi eve continued online
success in their efforts to get everyone to butt out.

The Snokenders website is registered with Mel bourne IT and they were al so
responsi bl e for assisting Snokenders conmence their Search Engi ne

Opt i m sati on canpai gns. Mel bourne I T has continued to support Snokenders
in their online marketing efforts ever since.

The Snpkenders website is www snokenders.com au 1800-021- 000
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